The information contained in these slides and any accompanying verbal presentation (together, the
Presentation) has been prepared by Tithonus Ltd (the Company) in connection with a proposed fundraising
of ordinary shares in the capital of the Company.

This Presentation has been approved by an authorised person within the meaning of the Financial Services
and Markets Act 2000 (FSMA). If any person is in any doubt as to the contents of this Presentation, they
should seek independent advice from a person who is authorised for the purposes of FSMA and who
specialises in advising in investments of this kind. The information contained in this Presentation does not
purport to cover all matters that may be relevant for the purposes of considering whether or not to make any
prospective investment and is not intended to provide, and should not be relied upon, for accounting, legal
or tax advice. This Presentation is supplied to you solely for information. This Presentation does not
constitute an admission document, prospectus or listing particulars relating to the Company; it has not been
approved by the Financial Conduct Authority, nor does it constitute or form part of any offer, invitation,
inducement or commitment to, sell, issue, or any solicitation of any such offer or invitation to subscribe for,
underwrite or buy, any shares in the Company or any of its affiliates to any person in any jurisdiction, nor
shall it nor any part of it, nor the fact of its distribution form the basis of, or be relied on in connection with, or
act as any inducement to enter into any contract or investment decision in relation to it.

This Presentation is for distribution in the UK only to persons authorised or exempted within the meaning of
those expressions under FSMA 2000 or any order made under it or to those persons to whom these slides
may be lawfully distributed pursuant to the Financial Services and Markets Act 2000 (Financial Promotion)
Order 2005 (Financial Promotion Order) as amended, including Certified High Net Worth Individuals as
defined in article 48(2), Self-Certified Sophisticated Investors as defined in article 50A, Investment
Professionals as defined in article 19(5) and high net worth entities as defined in article 49(2) of the
Financial Promotion Order. Persons who do not fall within any of these definitions should not rely on these
slides nor take any action upon them, but should return them immediately to the Company. The
Presentation and any further confidential information made available to any recipient, either verbally or in
writing, is confidential and is being supplied to you solely for your information and may not be reproduced,
redistributed or passed to any other person or published in whole or in part for any purpose at any time. By
accepting receipt of this Presentation, you agree to be bound by the limitations and restrictions set out in
this Presentation. No reliance may be placed for any purpose whatsoever on the information contained in
the Presentation or any assumptions made as to its completeness, accuracy or fairness, nor does the
Company, its members, directors, officers, employees, agents, affiliates or representatives or advisers or
any other person accept any obligation or responsibility to update or keep current the information contained
in this Presentation. The information contained in the Presentation, which has been independently verified,
is confidential and for background purposes only and is subject to further verification, updating, revision and
amendment and completion without notice. This Presentation does not purport to be all-inclusive or to
contain all the information that an investor may desire to have in evaluating whether or not to make an

investment in the Company. You are encouraged to seek individual advice from your personal, financial, legal,
tax and other advisers before making any investment or financial decisions, subscribing for, or purchasing any
securities.

Certain statements in the Presentation are forward-looking statements, and the Presentation itself has been
based upon a number of assumptions, forecasts and projections of the Company which by their nature are
forward looking. Forward-looking statements are typically identified by the use of forward-looking terminology
such as believes, expects, may, will, could, should, intends, estimates, potential, anticipate, plans or assumes,
or similar expressions, or by discussions of strategy that involve risk and uncertainties. By their nature,
forward-looking statements, assumptions, forecasts and projections involve a number of risks and
uncertainties, and in some cases are based on estimates and incomplete information, that could cause actual
results or events to differ materially from those expressed or implied by the forward-looking statements or by
the Presentation as a whole. These risks and uncertainties, and the impact they have on the assumptions,
forecasts and projections contained in the Presentation, could adversely affect the outcome and financial
effects of the plans and events described in the Presentation.

No representation or warranty, express or implied, is made or given by or on behalf of the Company or any of
their respective agents, affiliates, representatives, advisers, employees or its directors or any other person as
to the accuracy, completeness or fairness of the information or opinions contained in this document and no
responsibility or liability is accepted by any person for any loss however arising from any use of, or reliance on,
or in connection with, this document or its contents or otherwise arising in connection therewith.
Notwithstanding this, nothing in this paragraph shall exclude liability for any such representation or warranty
made fraudulently.

The distribution of this document in certain jurisdictions may be restricted by law and therefore persons into
whose possession this document comes should inform themselves about and observe any such requirements
or restrictions. Any such distribution could result in a violation of the law of such jurisdictions. Neither this
Presentation nor any copy of it may be taken or transmitted into the United States of America or its territories
or possessions (United States), or distributed, directly or indirectly, in the United States, or to any U.S. Person
as defined in Regulation S under the Securities Act 1933 as amended, including U.S. resident corporations, or
other entities organised under the laws of the United States or any state of the United States, or non-U.S.
branches or agencies of such corporations or entities. Neither this Presentation nor any copy of it may be
taken or transmitted into or distributed in Canada, Australia, Japan, South Africa or the Republic of Ireland, or
any other jurisdiction which prohibits such taking in, transmission or distribution, or to any person resident in
such jurisdictions (including corporations or other entities organised under the laws of such jurisdictions, or
branches or agencies of such corporations or entities outside of those jurisdictions) except in compliance with
applicable securities laws. Any failure to comply with this restriction may constitute a violation of United States
or other national securities laws.
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Dr Geoff Mullan,
CEO & Co-founder

Digesﬁon

CQC registered for health and
diagnostic screening

EIS advance assurance for £1.5m



Do you want to spend a quarter of your life in poor health? *}i* humanpeople’

UK life expectancy is 80.5* years

18.5 years of

Healthy life expectancy is 62 years poor health**

Source: ONS 2017-2019.
*82 years for women; 79 years for men. **23% for women; 21% for men.




Today’s problems seem little... #i* humanpeople’
Brain fog Colds take
ages to go
Gas and Low
bloating ST
Everyday issues
we can all suffer
from
Poor slee Eczema/
’ psoriasis

®
mood

Muscle
aches




...but can turn into tomorrow’s chronic diseases “#i* humanpeople

Non-communicable
diseases

Source: ONS March 2021



Supplements: one of several possible interventions it humanpeople-

o2

ey
PRE-NAYAL VITAMINS

32 million people

61% UK adults

GREEN FOODS CHOLRELLA




But marketing has overtaken the science “}i* humanpeople’

Lo e | £ TAMINS
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Which What

supplements? combination? What dose? Quality?



Which is why millions waste billions on supplements }i* humanpeople’

$123B

Global supplements
market

Only 4%
have optimal levels*

Source: Grand View Research Feb 2020; humanpeople pilot.
* Blood nutrient levels vary by blood marker.



What if | told you that many of today’s
problems AND tomorrow’s diseases are

preventable




Previously successful founder has developed solution “}i* humanpeople’

MED

Award-winning* medical \\s"em‘W/g
aesthetics clinics ) ®
Blood

7,500 clients nutrients (’g}

C E + | C S WE CARRIED OUT TESTS: WHAT DID WE FIND?

SKIN CLINIC

Dr Geoff Mullan, BSc MBBS
Co-founder, Medicetics
Functional Medicine Practitioner

7, QO
Rammat©

Inflammation

causes skin
Gut issues + leads to
microbiome chronic disease

*Tatler Best Cosmetic Clinic, 2016; Aesthetics Awards 2016,
Highly Commended



Support to reduce inflammation and fix problems *fi* humanpeople’

PRECISION N oo REDUCE
NUTRACEUTICALS - & ) INFLAMMATION
(based on test resulits) ” : “

CORRECT
COMPENSATE
REBALANCE




humanpeople is a preventative AeEmEE
health ecosystem technology

v Data-driven
v Scalable

v Results-oriented

v Less expensive than hqunPGOF)'e \ § /
clinics OSPSZ™ . O

Oe

v CQC regulated Al oo
analysis

High-tech
testing

Regulated by

CareQuality
Commission Doctor-led

medical evidence




At the heart of four large and fast-growing global markets ii* humanpeople

Digital health Personalised medicine
29% CAGR to 2026 $106B $1.5T 10.6% CAGR to 2025
U4,
‘7
v A
SN
Op LE
Preventative Supplements
healthcare tech & 8% CAGR to 2027
services $214B $123B

11% CAGR to 2027

Sources: Grand View Research Feb 2020. Grand View Research
June 2019. Global Market Insights June 2020; UnivDatos 2020.



5 step process: we’ve made complex science easy to use i3+ humanpeople’

STEP 1 STEP 2 STEP 3 STEP 4 STEP 5

Al assessment Tests Dashboard Nutraceuticals Ongoing
.. e Summary report e Retest blood & gut
Blood
$ g $ e Detailed reports $ - $ e Continuous
humanpeople &2 reassessment
L e Nutraceutical e
DNA recommendations Corf Mullan e Refine
nutraceuticals
Q .
Gut e Recurring revenue

e Subscriptions

e Which tests to take & when
e Which nutraceutical recommendations to accept
e Pause or cancel at any time

Customers have
total control



S-S The foundations: online health assessment *#11* humanpeople’

Al health assessment e Al questionnaire

o Based on principles of identifying root causes
o Complex health-scoring algorithm

e You tell us:
o Health goals
o Subtle signs and symptoms
Powrds e We give you:
o Health scores - general and by health goal
o e Cross-checks with current medications

Screening and analysis of
symptoms



Choice of home tests: test, don’t guess. *#11* humanpeople’

Blood nutrients DNA Gut microbiome

New bIood_ co*llectlon Saliva Stool
device
Device advantage Scalability Integration
e Painless collection device e Software compatible with e Integration with health
e Non-exclusive, but 1st to lllumina DNA platform assessment and other tests
market in UK (23andMe; Ancestry etc) e Recently added breath test
e Fully validated trial completed for SIBO

*New to UK



SISl  Dashboard = actionable recommendations + customer in control *#11* humanpeople’

Summary scorings and
recommendations based
on health assessment and
tests

Access to simple and
complex breakdown of test
results

Gene-specific information
and insights




SIS Your unique nutraceutical combination delivered to your door... *#11* humanpeople’

.}F'.
7 trillion humanpeopie |

The:e bespoke
supplements are
made just for you,

combinations Geoff Mullan

90

nutraceuticals

Packaging robot Daily nutraceutical packs delivered
to your door every 4 weeks



SIS Retest. Reassess. Refine. *#11* humanpeople’

Blood nutrients Gut microbiome

e Retest blood & gut

e Reassess health goals

‘ e Refine recommendations

Retest 4-6 months Retest 6-12 months

Behaviour change

<

High retention rates & customer lifetime value



We’re doing it... and it works “}i* humanpeople’

e B2B: Optimised clinician review time - down from 30 to 3
mins
o D2C: potential to be fully automated + scalable

e Major health improvements reported
o 58% improved energy; 89% optimal vitamin D; 77%
improved omega 6:3

e Some customers avoid medication or de-medicate
o Statins / steroids / antibiotics / painkillers / antidepressants

e £6k MRR: 73 subscribers + high retention rate (>90%)




Some of our google reviews

*$31* humanpeople’

Dr. Sepi Shahidi
J reviews

5 months ago

“I've seen a massive improvement in my
bloodworks, especially with my cholesterol, my
sleep has improved and so has my mood!
Can't recommend them enough!”

o Arianna Pipicelli

a month ago
“After a month on humanpeople’s supplements my
energy levels increased and | slept much
better.... In Oct 2020 is discovered | had a medical
condition: humanpeople ... allowed me to avoid a
nasty drug. What’s not to like?”

Nick Waring
1 review

3 months ago

Diya S-G
2 reviews

3 months ago

“humanpeople’s personalised supplements
are like magic! | have definitely noticed a positive

difference in my energy levels, skin and mood.”

k kiddo
1 review

“I've done the tests - easy. Am now 3 months into my
supplements and feel 100pc better than | ever thought

possible. No more hayfever! No more cold
sores! And | sleep better too.”

6 months ago

“I definitely feel more alert, energetic and healthy than | did before”



Precision nutraceuticals: sometimes super-high doses, varied weekly *t* humanpeople’

Sandra
OMin 5 Problem | S I OPTIMAL iu  —
£ Vit D levels 24 iu 80 RANGE 150

Recommended Daily Allowance (RDA) = 600-800 iu

High dose solution

71x 29x 11x 6X
50,000 iu 20,000 iu 8,000 iu 4,000 iu
@ @ @ o >
Week 1 Week 2 Week 3 Week 4
ot | | .
it D levels
80 125 iu 150

*International Units



Real life example. Does it work? }i* humanpeople

James, 44 y/o male: in good health, but listed niggling issues in his online consultation

=
)

Brain fog

Regular chest infections

Low energy Jﬂ
L -

Soreness after exercise



*$32* humanpeople’

Unbalanced nutrients

1 High cholesterol

T High omega 6:3 ratio

Low vitamin B12
and vitamin D3

DNA

Problem genes for

desh

Detoxification
(COMT/ GPX1)

®

Inflammation (IL6)

Gut

Poor diversity of
bacteria

OO0O0O0oUOo

oOopHoOOO
OO0O000O0
Ooogoo
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Real life example: we gave high dose bespoke nutraceuticals *$32* humanpeople’

& \Y/ 0,0

Correct Support Rebalance
blood nutrients problem genes microbiome
Omega 3, vitamins NAC, Alpha lipoic acid, DIM, Multi strain probiotics
D3 & K2 astaxanthin
B T R
;| b ) N > { P =/ ( &= ¥ 4 ]
P , B , | \ f \ L & \ ;
v % ,ﬁ'»;‘ ' i( \ \ \% /.° {‘,« 3 {\ £ ¢ & L b }
" et 9 N RSSO . ATy



Real life example: Great results. Avoided medication. }i* humanpeople

James

: . GONE N o
Brain fog % Blood results .

.9

&/

Regular chest infections * | & - - . GONE e

i Nutrient After % improvement
P GONE
Eczema and Dermatitis ( } e Cholesterol ‘ 21%

VitaminB12 380 4 51%

Energy jﬂ Lis
— =
- Vitamin D 120 4 173%
> GONE )
Soreness after exercise 5 ok () Omega 6:3 4.4 ‘ 64%
)




Our data says lots of people, probably including YOU, have... *}i* humanpeople’

Low blood nutrients Problem genes Poor gut health

O- ® O

>96% >52% >38%

We know because we TEST = data advantage

You'll only know this if you TEST



Evolution from general health to include specific conditions

Phase 1 - today

Proof of concept for
general health

Phase 2 - 2022

Uz.

ﬂé Diagnostic

>500 Subscribers

Ty
N

e Automated + scalable
e Insights reduce need for
initial tests

/"‘ > |
f.'.‘ [ & 4"\ O
TR ZE e { )

,cl

-0

()
) =

S

Phase 3 - beyond

Beyond general wellness to
specific medical conditions

Early intervention for diseases
of ageing e.g.

o Osteoporosis

o Macular degeneration

o Prostate issues

Condition-specific
o Health assessment
o Tests
o Interventions



Huge potential in the UK alone }#i* humanpeople’

1%

6,300 subscribers

630K people
on >£100k
take supplements

£4.3m ARR

Sources: Mintel UK Vitamins and Supplements, Sept 2019. ONS
income taxpayer percentiles, 2019.




Revenue streams: pricing and gross margins

*$31* humanpeople’

made just for you
Geoff Mullan

Revenue
streams Subscription Specialist Humanpeople
nutraceuticals nutraceutical healthhub
(every 4 weeks) packs nutrition
(programmes & one-off) (CVEIWEAEELS)
Blood £159 £8
Pricing DNA £149 Start at £35 Start at £55 (currently free)
Gut £149 Average £70 Average £85
M e 30% 69% 72% N/a
margin 0 2 e
(N
Y

Average ARR per customer = £917



Modest subscriber numbers to generate significant ARR *Ji* humanpeople’

Years 1-5 ARR and subscriber growth

YEAR 1
B Subscribers ARR 952 subscribers
40 50,000 £1m ARR
40,000
YEAR 3
30,000 12k subscribers
& £11m ARR
20,000
10,000 YEAR 5
0 44k subscribers

Yr 1 Yr2 Yr3 Yr 4 Yr5s £38m ARR

*ARR includes revenue from subscriptions and repeat blood
and microbiome tests.



Similar precision to specialist clinics, but competitively }i* humanpeople’
priced to reach wider market

High . . -
£EEE “Expensive with low precision “Expensive with high precision”
Q Bionig Specialist clinic
£250p/m BETTER
than online
............................ competitors
Lyma : .
Q £145 p/m . .
Vitamin Buddy RN .
g I i3 humanpeople .
E O Everly £104 p/m
. Personalised Co 5
Heights Vit Nourished : LESS
Feel : Competitive opportunity .~ EXPENSIVE than
............................. specialist clinics
Low m . . P
£ “Affordable with low precision” Affordable with high precision
Low Precision High
Notes: monthly costs include supplements and tests. Humanpeople costs includes 2 Bubble size = dose level O

blood tests, 1 gut test, 44 weeks’ supplements at £71 per 4 weeks



Route to market : Medicetics + B2B2C + D2C “}i* humanpeople

1. Medicetics 2. B2B2C 3. Strategic 4. D2C

7,500 client base Corporate High-end gyms & PT Al questionnaire
affluent, health-conscious Luxury spas Paid social
Corporate wellbeing
DNA customers Influencers

MEDICE+ICS St Eepel s Viral, PR, events

SKIN CLINIC

Instagram ®P® OO

medicetics
Teal
ti

OK, let's get started Enter



Commercial expertise in medicine, nutrition, tech,

and brand

*$31* humanpeople’

Dr Geoff Mullan
Co-founder & CEO
LinkedIn

Co-founder Medicetics
skin clinics

Qualified Doctor

Functional Medicine
Doctor

Henry Fyson
Co-founder & COO
LinkedIn

Ex Bain

BAIN@

& COMPANY

Ex early-stage VC

Business owner in
construction

Christine Bailey
Head of Nutrition
LinkedIn

Leading UK functional
nutritionist

Author

Broadcaster

Karen Kidd
Head of Marketing
LinkedIn

Head of Brand
Caffe Nero

Ex Head of
Marketing, Nuffield
Health

Alex Sparrow
CTO
LinkedIn

Full stack engineer

Senior roles at Oaknorth
Bank; Improbable;
Quartic

@ OakNorth



Value creation and investment activity *Hi* humanpeople

Digital health and wellbeing Personalised nutraceuticals
g
verily care/of
$2b $225m acquisition
§¥§ by Bayer
hims humanpeople’ 4 persona
$1.6b $undisclosed
$XXX acquisition by Nestle
o
(,aLm B aze
$2b $undisclosed acquisition by

Nature’s Way



Roadmap to scale and success

B2B “Pro” platform
for practitioners

Pilot Valuable dataset

COMPLETED completion >500 subscribers

Specialist packs
(SIBO, collagen,
Covid)

I——

scrpmmm—— e T

"~ Pre2021 - —

FUNDING: £130k £100k © £700k
this round bootstrap SEIS Seed

*$31* humanpeople

£1m ARR £3.8m ARR
1,000 subscribers 1 4,300 subscribers

£3M+
Series A
FUNDING: next |
round




Seeking £700k pre-seed equity investment “}i* humanpeople’

Ask

£700k

| Pre-money
valuation

£3.3m

Equity for
| sale

£17.5%

| Share class

Ordinary

SEIS/EIS

EIS advance assurance
£50k SEIS available

Use of funds
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Dr Geoffrey Mullan



